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Special Incentives

In response to the current economic environment, approximately 66 percent of vacation rental
property owners are offering or have offered special deals or incentives at some point this year.

Which of the following deals or incentives are you offering to
travelers this year based on the current economic climate?

IIIII-L

While travelers may come across some unique deals this summer including pre-arrival grocery shopping
services and complimentary meals or gift baskets, 34 percent of owners surveyed did not offer special
deals or incentives. By way of explanation, one of those owners said, “l didn’t offer anything but a
great house, in a great location, at a very reasonable price.”
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Destination Detalils

Seeking Sunshine and a Break from Winter

During the first quarter of 2009, Americans were seeking
vacation rentals in primarily warm-weather destinations.
Six out of the top 10 destinations that received the most
inquiries by travelers were located in Florida.

Top Ten Most Popular Destinations on HomeAway.com

1. Miami, Fla.

2. NewYork, N.Y.

3. FloridaKeys, Fla.

4. Fort Lauderdale, Fla.

5. Ocean City, Md.

6. DaytonaBeach, Fla.

7. Scottsdale, Ariz.

8.  AnnaMaria Island, Fla.

9. South Padre Island, Texas
10. St Petersburg, Fla.

New York City, a notable outlier from the traditional warm
weather getaways comprising the list, represents urban
getaways not typically associated with vacation rentals.

Fastest-Growing Destinations Among Travelers

Travelers also sought out vacation rental homes in ski, city
and other destinations. Washington D.C., which played host
to the presidential inauguration in January, and the
Arlington, Va. area — just outside Washington D.C., saw
property inquiries jump 140 percent and 468 percent,
respectively, compared to the same time last year.

Top 10 Destinations with the Largest Percentage
Increase in Traveler Interest from Q1 2008 to Q1 2009

1. Arlington, Va. 468%
2. Watersound, Fla. 361%
3. Colorado Springs, Colo. 244%
4. Berkeley, Calif. 242%
5. Beverly Hills, Calif. 239%
6. Lexington, Ky. 202%
7. Austin, Texas 202%
8. Moab, Utah 201%
9. LaFollette, Tenn. 198%
10. West Hollywood, Calif. 196%
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As the dollar continued to rise against the euro and pound,
American travelers looked abroad during the first quarter of
the year. According to the HomeAway report, the number
of inquiries originating from the United States for
European vacation rental properties increased 58
percent over the same period last year. The five most
popular European cities on HomeAway.com among
American travelers are, in order: Paris, London, Rome,
Amsterdam and Barcelona.

Where to Get More Bang for Your Buck

Extra room to relax and unwind is one of the many benefits
provided by vacation rentals. Comparing the price per
square foot of vacation rentals with hotels, it's easy to see
how much more travelers get for their money. Of the cities
analyzed, the average daily rate of Phoenix vacation rentals
offered the greatest bargain, with travelers paying, on
average, four times less per square foot than a hotel.

Average nightly rate per square foot
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Redefining Traveler Behavior

Travelers agree that the use of vacation rentals instead of hotels allows them to enjoy a range of value-related
benefits, including traveling with more friends and family, taking longer vacations and taking more upscale
vacations. How staying in a vacation rental impacts Americans’ travel plans:

What impact does staying in a vacation rental have on your trip?

Vacation rentals also make ideal accommodations for a variety of travel occasions. While family vacations account
for the most popular use of vacation rentals, travelers are also considering vacation rental homes for a range of

travel, including festivals, sporting events and business trips.

What types of trips would you consider to stay in for a vacation rental?
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Redefining Traveler Behavior (contd)

Regardless of the type of trip, travelers are using vacation rentals for more than just the traditional week-
long vacation. Nearly two-thirds of travelers would consider staying in a vacation rental for
everything from a weekend getaway to a multi-week vacation.

Length of time you have or would consider staying in a vacation rental?
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Vacation Rentals as an Investment

The economy played an important role among For people who may be looking at vacation
owners who began to rent their vacation homes homes as a source of income, the HomeAway
to travelers in the past 12 months. One in five Vacation Rental Marketplace Report identified
owners new to the vacation rental market the top markets where consumer demand

cited economic conditions, including the need exceeds current inventory levels.

to generate additional income, a recent job

loss, the inability to sell the home or therisk of ~ The Top Underserved Markets for Q1 2009
foreclosure, as the reason why they started

renting their vacation home. 1) South Miami Beach, Fla.
2) Seaside Heights, N.J.

In addition to citing economic conditions as a 3) Dauphin Island, Ala.

factor, many owners new to renting their 4) Mount Pocono, Pa.

vacation homes are entering the market to 5) New York, N.Y.

generate a profit. The research suggests that in 6) Hampton Beach, N.H

the past, many owners had a desire to cover all 7) Ocean City, Md.

their expenses, but now, getting into the 8) Hollywood Beach, Fla.

vacation rental market to cover expenses is an 9) Holmes Beach, Fla.

economic necessity. 10) Sunny Isle, Fla.

Why did you originally begin to rent your home to travelers?
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Vacation Rentals among the Stars

Maybe it's her bubbly personality or gift of gab, but Vacation rentals come with full kitchens, allowing you to
more than a quarter of Americans (26%) would like to save some money and keep dining out to a minimum,
spend some time vacationing with talk show host Kelly but if only they came equipped with a personal chef!
Ripa. Celebrities with whom Americans would most According to the HomeAway survey, Americans would
want to share a vacation rental home with if they were be more inclined to seek out the culinary services of
invited along for the trip: some famous female chefs who are known for their
hospitality over some of their male counterparts.
o Kelly Ripa (26%) Celebrity chefs who Americans would most want to

cook for them while on vacation:
e The Obamas (19%)

e The Pitt-Jolie Family (16%) * Rachael Ray (32%)
e Oprah Winfrey (16%) »  Paula Deen (27%)
e Jon Stewart (13%) *  Wolfgang Puck (15%)
«  Stephen Colbert (10%) »  Gordon Ramsay (13%)

e Masaharu Morimoto (6%)

e Tom Colicchio (6%)

About the HomeAway Vacation Rental Marketplace Report

About HomeAway, Inc.
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